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TASK


[Do you want words to sell for a website, brochure, letter, direct mailing, name, advertisement…]








BACKGROUND


[Briefly, how did you get to where you’re at now?]





.

















OBJECTIVES


[What qualitative or quantitative criteria do you want this communication to achieve?]











BRAND VALUES


[Values that encapsulate your brand/product or service essence – e.g. friendly, intelligent, leader]











SINGLE-MINDED PROPOSITION (SMP)


[The single, key message (often the main benefit) you want people to understand from this communication, in one short sentence – e.g. “� HYPERLINK "http://www.thewordmachine.co.uk" ��www.thewordmachine.co.uk� gives you words to sell, online”.]














OFFER


[Is there an offer or incentive for them to respond?]














SUPPORT FOR SMP


[Why people should believe your key message; what exactly makes it possible]
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TARGET MARKET


[Who are we talking to? What kind of person?]
























































DESIRED RESPONSE


[What you want people to do as a result of your communication – e.g. call you, return a questionnaire, buy online]











TONE AND MANNER


[How are we talking to them? For example, in a fun, serious, entertaining, informative etc way?

















CONTENT


[What you want to say to people; what you want them to know. (Feel free to attach content in any form.














TIMINGS


[When do you need final copy?]








CREATIVE CONSIDERATIONS & LEGAL REQUIREMENTS


[Could be other communications, ideas you have had, lessons learned, restrictions as well as information that must be included.]
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CONTACT


[Your name, title, company, address, telephone number and email address.]


























This comprehensive Copy Brief template covers both direct marketing and brand advertising issues. You don’t need to use it but it may help you focus on what you want your communication to achieve. Feel free to adapt it or only complete sections that are relevant to your project. Call Flora on 0141 570 2824 with any questions or send to � HYPERLINK "mailto:flora@thewordmachine.co.uk" ��flora@thewordmachine.co.uk�.





ATTACHMENTS


[Site map, brand guidelines, anything at all.]








DESCRIBE THE PRODUCT OR SERVICE


[What are we selling, what does it do, what are the main benefits of the product or service?]








